ABSTRACT
In the recent past, agriculture sector has become increasingly information-dependent, requiring a wide range of scientific and technical information for effective decision-making by the farming community (Cash, 2001) .The role of ICTs as a medium of dissemination of information and knowledge in agricultural development has been widely recognized and discussed in the existing literature (Rao, 2008) . Agricultural Institutions across the world have developed their own portals. Individuals and identical groups have started their blogs where-in relevant information based on needs of the followers are posted and updated.
Though there are number of ICT initiatives available to cater various solutions to the agricultural problems, farmers are not aware of several existing services. This study assesses the awareness and knowledge of the farmers on ICT schemes and projects in Karnataka 
METHODOLOGY

e-Mail
e-Mail is a medium of formal communication used mainly for official purposes. Over one-third (37.50 %) of the respondents were aware of e-mail.
e-Course and e-Books
Very less number of respondents were aware of e-course (2.50 %) and e-books (0.80 %). This might be because of lack of digital literacy among the respondents. None of the respondents used e-course and e-books for agricultural and non-agricultural purposes.
Kisan Call Centre (KCC)
Almost two-thirds (65.00 %) of the respondents were aware of KCC service. Little less than three-fourths (74.20 %) of the respondents had never used Kisan Call Centre for agricultural purpose. This might be due to inability of the persons working in the KCC to provide workable solutions.
Video Conferencing
The respondents had awareness about video conferencing tools such as Skype (37.50 %), IMO (24.20 %), Google Talk (08.30 %) and very negligible per cent (0.80 %) of the respondents were aware of oovoo. The usage pattern of video conferencing was very poor. This might be due to the lack of proper connectivity available at villages, lack of guidance and skills in using the tools.
Touch Screen Kiosks
A little less than two-fourths (64.20 %) of the respondents were aware of touch screen kiosks. Usage pattern of the respondents was very poor as they rarely visit the extension and departmental offices. More than half (53.30 %) of the respondents had never used kiosks. The probable reason might be due to the infrequent visit of these people to the development departments.
Social Networking Tools
Majority of the respondents were aware of WhatsApp (67.50 %) and Facebook (66.70 %). Majority of them had never used WhatsApp (58.30 %) and Facebook (60.00 %).This might be due to poor connectivity of the network, access to internet and usage of basic mobile handsets.
As more than half of the respondents had medium level of awareness on ICT tools and services, the potential of the ICT tools may be harnessed in advisory services and data collection to improve agricultural production and uplift the economy of the farmers.
